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We reach out and make a difference

OMNOVA.COM

Our reach extends far past typical boundaries and stretches to the 

hopes and dreams of our communities. We are committed to supporting 

programs that inspire, enrich and encourage individuals and entire 

communities to reach for the stars.

Global Innovator of Specialty Chemicals and Functional Surfaces



Transforming healthcare in Akron, 
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Your generous gift to Summa Health will advance clinical programs, research 

and education that will positively impact Akron residents for generations to come. 

To learn the many ways you can support exceptional healthcare at Summa, 

visit SummaHealth.org/Donate.

Cancer survivor Mary Bezbatchenko with 
Summa breast surgeon Dr. Melanie Lynch
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“How wonderful it is that nobody need 
wait a single moment before starting to 
improve the world.”

– Anne Frank

Anne Frank, despite her tragic circumstances, 
inspired generations of children to work to 
change the world.
   The point? Anyone can be a philanthropist 

– at any age, at any time. While many associate the 
term “philanthropist” with the wealthy, the Merriam-
Webster dictionary defines a philanthropist as 
someone who actively promotes the welfare of others. 
   We believe Frank would support the Spirit of 
Philanthropy’s mission: To Elevate, To Encourage, 
To Engage. In our 2014-2015 inaugural issue, we 
promised continued commitment to focus on people, 
organizations, and businesses that positively transform 
the Greater Akron community. We have kept our 
promise by focusing this year on “Engaging at Every 
Age at Every Stage.”  
   Our Game Changers feature showcases a diverse 
range of inspirational individuals and couples whose 
bold thinking, compassionate hearts, and fearless 
spirits attract others into their circles, creating a 
critical mass of dollars and people power to fulfill their 
missions. 
   We also cover the effects of knowledge and wealth 
transfer from generation to generation. Our story on 
the Venarge family describes the joy of family giving 
and their work with the Akron Community Foundation.
   Last year, we also promised growth beyond the 
annual print and electronic publication by adding 
complementary social media support. We have kept 
this promise by adding the Spirit of Philanthropy 
Facebook, Twitter, and Pinterest by partnering with 
Focal Point, owned by Shon Christy and Mark Krohn, 
philanthropic game changers in their own rights. Their 
philanthropic passions and professional expertise 
ignite engagement every day.
   Spirit of Philanthropy is a tribute to those highlighted 
here and the thousands more who are quietly (or not 
so quietly) at work leaving a legacy of generosity in 
Greater Akron. We thank you.
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We assisted in a charity 

rebranding initiative that 

drove 1,000 website hits 

within 24 hours and led to 

185,000 people seeing new 

and improved content over a 

multi-month period and 3,000 

people actively engaging with 

the philanthropy. The initiative 

ended with a social media 

fundraiser that accumulated 

$90,000 in 24 hours. The 

second year the fundraiser 

increased by 33% with little 

staff or volunteer time. 

#WOW!

We helped a service organi-

zation rethink its social and 

digital media presence which 

increased social media activity 

over 100% and website traffic 

over 300%, creating active 

conversations with over 800 

prospective customers result-

ing in 45 new, qualified leads 

for the organization’s highest 

margin service and 600 leads 

overall.

#Leads

We supercharged a philan-

thropy’s annual meeting by 

expanding communication 

from the 500 people in atten-

dance to over 500,000 social 

media interactions within a 

mere couple of hours. 

#Reach

Non Profit Awareness • Increased Participation • Effective Fundraising

OFFICE
+330.247.2447

EMAIL
info@fclpnt.com

WEBSITE
www.fclpnt.com

SUCCESSFUL EAST COAST PHILANTHROPY

• Social Media is the way that non-profits can reach, engage and excite 

the masses.

• Unlike most traditional non-profit approaches of engagement which 

heavily utilize board members and traditional media, social media is 

not limited by geography, a moment in time, or an individual’s schedule, 

contact list, or availability.

• Exponential gains are possible with the right attack plan and strategy. 

How can we help your non-profit achieve the results it desires?

The organization approached Focal Point to help recraft its brand, derive a 
communication strategy that would engage and excite people, dramatically 
increase participation and significantly drive online fundraising, which is 
exponentially more cost effective and efficient than event fundraising.

AWARENESS
• Rebrand initiative led to 1,000 
web site hits within 24 hours.

INCREASED PARTICIPATION
• Social Media strategies 
resulted in 185,000 people 
seeing Facebook posts, and 
3,000 people engaging with  
the messaging and content.

EFFECTIVE FUNDRAISING
• Raised $90,000 online  
year one within 24 hours.

• Exceeded $120,000 in  
year two.

Non-Profit Awareness • Increased Participation • Effective Fundraising

How can we help  

your non-profit  

achieve the results  

it deserves?

Social Media is the way that 
non-profits can reach, engage 
and excite the masses.

Unlike most traditional 
non-profit approaches of 
engagement which heavily 
utilize board members and 
traditional media, social media 
is not limited by geography, 
a moment in time, or an 
individual’s schedule, contact 
list, or availability.

Exponential gains are possible 
with the right attack plan and 
strategy.

• 
 

• 
 
 
 
 
 
 
 

•

shon@fclpnt.com

mark@fclpnt.com



We assisted in a charity 

rebranding initiative that 

drove 1,000 website hits 

within 24 hours and led to 

185,000 people seeing new 

and improved content over a 

multi-month period and 3,000 

people actively engaging with 

the philanthropy. The initiative 

ended with a social media 

fundraiser that accumulated 

$90,000 in 24 hours. The 

second year the fundraiser 

increased by 33% with little 

staff or volunteer time. 

#WOW!

We helped a service organi-

zation rethink its social and 

digital media presence which 

increased social media activity 

over 100% and website traffic 

over 300%, creating active 

conversations with over 800 

prospective customers result-

ing in 45 new, qualified leads 

for the organization’s highest 

margin service and 600 leads 

overall.

#Leads

We supercharged a philan-

thropy’s annual meeting by 

expanding communication 

from the 500 people in atten-

dance to over 500,000 social 

media interactions within a 

mere couple of hours. 

#Reach

Non Profit Awareness • Increased Participation • Effective Fundraising

OFFICE
+330.247.2447

EMAIL
info@fclpnt.com

WEBSITE
www.fclpnt.com

SUCCESSFUL EAST COAST PHILANTHROPY

• Social Media is the way that non-profits can reach, engage and excite 

the masses.

• Unlike most traditional non-profit approaches of engagement which 

heavily utilize board members and traditional media, social media is 

not limited by geography, a moment in time, or an individual’s schedule, 

contact list, or availability.

• Exponential gains are possible with the right attack plan and strategy. 

How can we help your non-profit achieve the results it desires?

The organization approached Focal Point to help recraft its brand, derive a 
communication strategy that would engage and excite people, dramatically 
increase participation and significantly drive online fundraising, which is 
exponentially more cost effective and efficient than event fundraising.

AWARENESS
• Rebrand initiative led to 1,000 
web site hits within 24 hours.

INCREASED PARTICIPATION
• Social Media strategies 
resulted in 185,000 people 
seeing Facebook posts, and 
3,000 people engaging with  
the messaging and content.

EFFECTIVE FUNDRAISING
• Raised $90,000 online  
year one within 24 hours.

• Exceeded $120,000 in  
year two.

Non-Profit Awareness • Increased Participation • Effective Fundraising

How can we help  

your non-profit  

achieve the results  

it deserves?

Social Media is the way that 
non-profits can reach, engage 
and excite the masses.

Unlike most traditional 
non-profit approaches of 
engagement which heavily 
utilize board members and 
traditional media, social media 
is not limited by geography, 
a moment in time, or an 
individual’s schedule, contact 
list, or availability.

Exponential gains are possible 
with the right attack plan and 
strategy.

• 
 

• 
 
 
 
 
 
 
 

•

shon@fclpnt.com

mark@fclpnt.com



Game Changers aren’t 
necessarily millionaires, 
although they might be. They 
are incredibly generous with 
what they have. And they back 
those dollars with creative 
initiatives and old-fashioned 
hard work. Some are Greater 
Akron “celebrities”; others will 
become more renown stars. 

They range in age from 12-year-
old Rachel Prior, named one of 
the top 10 youth volunteers in 
the nation in 2015, to 88-year-
old Harry Donovan, who still 
cooks pots of chili for his 
fellow veterans and gives 
half his income to veterans’ 
causes. Their work affects 
many facets of our community, 
from the arts and healthcare to 
education and the fight against 
homelessness. 

Some of our Game Changers 
are even related, including 
father and son team, Paul and 
Joel Testa, and mother and 
daughter, Julie and Kimberly 
Brandle. 

GAME 

CHANGERS
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LeBron James battled the disadvantages of chronic 
poverty, a one-parent home, and a nomadic existence 
(he moved seven times when he was five) to become 
one of the world’s most honored athletes. And one of 

the richest. Blue Fire Broadband calculated that James earns 
$2.29 a second – even when he’s sleeping.

But what if LeBron had been a boy with less obvious gifts 
that were rarely, if ever, noted or nurtured? 

He has asked himself that question, publicly at 
times. The answer – that he likely would have 
languished, talents eroded by a harsh life – 
has fully shaped his philanthropic life and 
the mission of the LeBron James Family 
Foundation.

So, for LeBron James, it’s about the 
kids, the ones who are growing up with 
the same challenges he did but without 
the basketball skills to dazzle influential 
people.

One night in September, school buses 
surrounded E.J. Thomas Hall in Akron for what 
typically would be a schmooze-fest for adults: 
the unveiling of Nike’s latest line of shoes honoring 
the Cleveland Cavaliers Forward, the LEBRON 13s. 

But at least half of the 2,000 seats were taken up by 
schoolchildren, just the kind of people LeBron James enjoys 
and wants most to help. “Mr. LeBron” had invited hundreds 
of kids from the foundation’s Wheels for Education (WFE) 
for grades 3-5, and the Akron I PROMISE Network (AIPN) for 
grades six and up.

These children have been identified by the Akron Public 
Schools as at-risk of dropping out before high school 
graduation, let alone college. Foundation students begin 
each year with a two-week technology camp offered by the 
Foundation in partnership with Akron After School (AAS).

Throughout the school year, the WFE students receive 
encouragement and incentives; these interventions will 
continue throughout their journeys to graduation. The 

reading scores of students who enter WFE as third graders 
grew by 6.7 percent more than those students who didn’t 
take part. After two years, the WFE students’ scores rose 30.3 
percent more than those of the non-WFE students.

As students enter sixth grade, the same interventions 
used in WFE aren’t “cool” anymore. The AIPN is specifically 
tailored to the needs of middle, and eventually, high school 

students. 
Once they graduate from a high school in the 
APS system, LeBron’s students are guaranteed 

a full scholarship to The University of Akron 
thanks to an unprecedented long-term 
partnership between the University and 
LJFF. All of the current 1,000 students 
now in the Foundation’s two educational 
programs, as well as the next four 
classes that enter the program, will 
be eligible for the scholarships if they 

meet certain benchmarks in testing, 
attendance, and community service. As 

part of the partnership, James is starring in 
one commercial a year for five years for the 

university.
James is skilled at bringing companies and entire 

communities together to support his students. For the 
past two summers, James – along with numerous local 
and national companies who donated labor and materials 
– remodeled a home and spruced up the yards of several 
students as a reward for their hard work. 

He recently launched a program in collaboration with 
Project Learn of Summit County called “I PROMISE, TOO” to 
encourage parents of his WFE and I PROMISE students to 
earn their GEDs. As part of the program, the Foundation will 
help cover the cost of classes and the GED exam as well as 
provide computers they can keep if they finish classes. The 
ultimate prize is a high school diploma, but the Foundation 
also helps provide powerful incentives along the way.

But many have said the real value of the LeBron James 
Family Foundation’s work doesn’t come from the funding – or 
just whose pocket it comes from – but from the intangibles 
James himself gives his students. He keeps in regular contact 
with them through letters and photo calls, even tweeting 
them encouragement, posting silly selfies, and just checking 
in that they’re doing their homework. 

James also often comes up with surprises for them, such as 
the trip to the Nike shoe unveiling.

In all, the foundation has given about $1 million in funds and 
gifts to the Akron Public Schools alone, 
according to APS.

Dosomething.org, on its Athletes Gone 
Good list, ranked James the third most 
philanthropic U.S. athlete and first in the 
NBA. 

He’s been recognized locally, of 
course. In March 2015, he was awarded 
the H. Peter Burg Award at the annual 
dinner of the Greater Akron Chamber of 
Commerce.

And guess who was sitting on the 
edge of the dais as he spoke?

Yep, his WFE and Akron I PROMISE 
Network kids.

LeBron James, 30

The King of Philanthropy is Just A Kid From Akron

Below: A LeBron 
James Family 
Foundation 
van sports the 
message of 
education and a 
healthy lifestyle.
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Harry Donovan joined the U.S. Navy at age 17 during 
the last year of World War II. That decision, made as 
a bit of a reckless teenager, shaped his whole life.

After six weeks of boot camp, he was sent to 
the South Pacific and was assigned to work on a troop ship, 
transferring 30 equipped soldiers at a time to the beaches 
of occupied Japanese islands. He survived multiple enemy 
encounters during seven different invasions in the Pacific. 

Donovan earned numerous military medals, including a 
Purple Heart, but it’s a compassionate heart that has made this 
energetic 88-year-old much beloved by Greater Akronites. 

Donovan, a lifetime member of VFW Post 349, has devoted 
much of his life to helping people in need, especially veterans. 
He was instrumental in establishing Valor Home, a shelter for 
homeless veterans in Akron. He visits often to talk to the “boys,” 
sometimes bringing them a pot of his homemade chili or cooking 
them a prime rib dinner. (He learned to cook in the Navy.)

Through a $100,000 gift in 2014 from The Donovan 
Veterans Fund of the Akron Community Foundation, Donovan 
and his wife, Fran, created the Harry and Fran Donovan Fund 
for Veteran Care at Summa Health. The money has helped 
Summa reach and treat more individuals who are struggling 
with post-traumatic stress disorder.

His generosity hasn’t been confined to veterans’ affairs. 
He sat on the board of directors of Open M for 47 years and 
donated the money for a new building a decade ago.

After the war, Donovan returned to Akron, became a CPA, 
and started his own business. Nine years later, he got an 
unexpected call from President Richard Nixon asking him 

to become an economic adviser. Donovan took the job but 
within months knew it wasn’t right for him. 

He had sold his firm in Akron, however, so he and his first 
wife, Mabel, retired and moved to Marco Island, FL. He bought 
a few lots, sold them at a profit, bought a few more and sold 
those. Before long, his initial investment had turned into a 
comfortable fortune. 

Donovan and Mabel eventually moved back to Ohio from 
Florida because he was bored, and he opened a consulting 
firm known today as Donovan Klimczak and Co.

Donovan and Mabel were married 50 years when she died 
of Alzheimer’s disease.

A decade ago, he married Fran, a retired Akron Public 
Schools teacher. The Donovans are the Association of 
Fundraising Professionals Northeast Ohio Chapter (AFP) 2015 
Outstanding Philanthropists.

Donovan said helping others, especially veterans, has 
become a way of life for him.

Currently, he is a member of the New Orleans’ National 
World War II Museum’s high-giving level Patriot’s Circle. 
Donovan travels to the museum in December 2015 for the 
opening of the Road to Tokyo gallery in the Campaigns of 
Courage Pavilion. 

Donovan’s gift sponsored the “America Returns” exhibit in 
the gallery. On a prime spot on the wall will be an enormous 
photo of General Douglas MacArthur storming a beach in the 
Philippines. And who should be among the group walking 
alongside the great general in that photo?

A 17-year-old boy from Akron named Harry Donovan.

Harry Donovan, 88 

Heals the Wounds of War with Love and Chili

Donovan at 17 served 
in the Navy in World 
War II.
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Julia Rea Bianchi, 53
Big View: To build a stronger, 
healthier community for at-risk 
children, women, and families by 
bringing women philanthropists 
together in powerful circles.

Snapshots: Bianchi and Dr. Vivian 
von Gruenigen, system director 
of Summa Women’s Health, 
co-founded the Summa Health 
Foundation’s Circle of Women’s 
Health Philanthropists in late 2013.

The concept is that women 
donate $2,500 to join for a 
year or pay their five-year 
membership donation at once. 
The money is pooled. Circle members choose by vote to fund 
one item from a three-item wish list provided by Summa 
professionals. The Summa Circle is similar to the Tiffany 
Circle, a society of women leaders and philanthropists 
affiliated with the American Red Cross nationwide, of which 
Bianchi is a founding member.

Bianchi used the same concept as trustee of Miami’s Frost 
Museum of Science and chair of its Venus Orbit Women 
initiative: 1,000 women donated $1,000 each to help build a new 
planetarium. A native Akronite, Bianchi splits her time between 
her hometown and Miami, where her husband is a trial attorney.

Bianchi is on the board of directors of the Summa 
Foundation and was chair of the 2009 Sapphire Ball. 
Savannah Brinson, then fiancé and now wife of LeBron James, 
was the honorary co-chair that year.

Troy Haslinger, 40
Big View: To provide a physical 
and mental escape for adults 
with advanced cancer and their 
loved ones across the nation.

Snapshots: Haslinger watched 
his sister fight with colon cancer 
for 18 months before she died in 
2011 at 39. Her spirit awed and 
inspired him.

“She never had a break, even 
on vacation, and never had an 
escape from the label of cancer 
patient,” he said.

She wanted her family to help 
others in similar circumstances. Her motto, “Life Is Good 
No Matter What,” became her legacy – and the name of the 
foundation that Haslinger launched in 2012. 

In 2013, the foundation was able to provide escapes to 
six patients. In 2014, it doubled that number. Some of the 
destinations have been San Diego, the Grand Canyon, and 
Disney World. Haslinger hopes to fund more than 20 escapes 
in 2015. The patients, usually referred to the foundation by 
doctors and caregivers, are currently from Northeast Ohio, but 
Haslinger would like to see the program spread nationwide. 

Haslinger is also an account executive at Foundation 
Medicine, and in September 2015, he was one of eight 
speakers at the sold-out annual TEDxAkron Talk at The 
University of Akron themed “Akron Breaks The Mold.”

Dr. Gregory, 56, and 
Judi, 58, Hill
Big View: To promote wellness, 
leadership, and education, 
particularly in minority 
communities.

Snapshots: Judi Hill, a retired 
teacher and administrator with 
the Akron Public Schools, is 
the president of the Akron 
chapter of the NAACP. 
Community service highlights 
include the Leadership Akron Board, vice chair of the 
National Congress of Black Women (Akron Chapter), leader 
of College for Kids initiative at UA, and Court Appointed 
Special Advocates (CASA). Judi’s numerous awards include 
Akron Urban League Pioneer and the Women of Achievement 
award from the Women’s Network of Northeast Ohio. 

Dr. Gregory Hill, an orthopedic surgeon at Western Reserve 
Hospital, was the second minority student to graduate from 
Ohio University’s Heritage College of Osteopathic Medicine. He 
is president of the National Osteopathic Medical Association, 
which advocates for professional diversity. A retired lieutenant 
colonel in the U.S. Army and the Ohio Army National 
Guard, he has earned the Meritorious Service Medal, Army 
Commendation Medal, and the Global War on Terrorism Medal.

The power couple co-chaired the Akron Children’s Hospital’s 
Mychal Clayton Sickle Cell Awareness Walk; Dr. Hill even formed 
a motorcycle rally in support of the event. They also co-chaired 
Project GRAD Akron’s annual fundraiser for two years and 
hosted a United Way Dorothy O. Jackson Society event in their 
home to encourage minority giving to United Way.

Jeannine T. (Barry) Marks, 54
Big View: To encourage health, 
help the sick, and promote the 
Akron area

Snapshots: One of 10 children, 
Jeannine was well equipped 
for classes at The University of 
Akron where she studied child 
development. After graduation, 
she opened a chain of day care 
centers but gave up her career 
when she and her husband, 
Steve, had the first of their three 
children.

Jeannine and Steve co-
founded the Akron Marathon 
in 2003, now one of the top 10 marathons in the country. 
The Akron Marathon Charitable Organization has partnered 
with nonprofits to raise significant funds. In 2015, the couple 
expanded the event; the Rubber City Race Series has three 
races, culminating in the marathon. Two years ago, Jeannine 
became development director of Stewart’s Caring Place, 
a cancer wellness center offering support to patients and 
families. She has served on its board for a decade.

Jeannine also serves on the Children’s Hospital Leadership 
Team for the hospice program, a cause close to her heart. Her 
late mother was a hospice chaplain.

Jeannine has received numerous honors, including the 
2012 AFP Special Recognition Award and the 2015 Woman 
of Achievement Award from the local Women’s Network. She 
currently serves on the boards of the Summa Foundation and 
the Akron Children’s Museum.
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The Parisos passion for silly fun led them to dream up 
a crazy-sounding fundraiser that is thriving in its 12th 
year. In 2003, the couple was at a holiday party at the 
home of their neighbors Jeff and Debbie Fulkman 

when the discussion turned to the long winter ahead.
“The Portage Lakes is so boring in the winter,” said Kelly. 

“We started talking about what we could do to make the 
winter more interesting.”

Pariso’s idea was to cut a big hole in the ice on the lake 
behind his house and jump half-naked into the near-freezing 
water for charity. The Fulkmans were immediately on board. 

In February 2004, 74 people showed up to jump and raised 
$13,000 for Akron Children’s Hospital. The event quickly 
became popular and had to be moved to Turkeyfoot Lake in 
Portage Lakes State Park. 

In 2015, nearly 800 people showed up for the Portage 
Lakes Polar Bear Jump, and the event netted $110,000 for 
the Ronald McDonald House and Camp Quality, a camp 
for children with cancer. The goal is serious, but the event 
is anything but. People come in tutus, bikinis, superhero 
costumes – just about anything. 

The 12th annual Portage Lakes Polar Bear Jump is 
scheduled for Feb 21, 2016 to benefit the Akron-Canton 
Regional Food Bank. The food bank receives the proceeds 
every other year, alternating with the other charities. 

Kelly Pariso was honored in 2015 with Leadership Akron’s 
Distinguished Leader Award, which recognizes a program 
graduate who contributed in an extraordinary way to a 

Kelly, 39, and Heather, 37, Pariso 
Portage Lakes Couple Turns Icy Jump into Cold Cash for Charities

community cause. Kelly is a graduate of Leadership Akron 
Class 28 (2012).

But Kelly isn’t the only award-winning Pariso. In 2013, 
Heather was honored by the Ohio House of Representatives 
and the Red Cross of Summit and Portage Counties for 
courage.

In 2012, Heather was running her leg of a relay during 
the Akron Marathon when she saw runner Tony Lindeman 
collapse. She thought he had just tripped. But as a registered 
nurse at Akron City Hospital, she didn’t hesitate to approach 
the stranger to help. When she got to him, Lindeman was 
face down and not breathing. She pushed him onto his back 
and instinctively began manually pumping his heart. Another 
nurse ran from nearby St. Thomas Hospital and did mouth-
to-mouth. Paramedics used a defibrillator to restart his heart. 
Once Lindeman was off to the hospital, Heather continued 
her leg of the relay, “bawling” as she ran. Doctors told 
Lindeman he would have died if not for the quick actions of 
Heather and the fellow nurse. 

Heather doesn’t count on her lifesaving skills during the 
jumps. Paramedics are on hand during the events. For those 
who’d rather not leap into icy water, there are t-shirts that 
read, “Too Chicken to Jump” and a proxy chicken to make the 
leap for $50. 

The success of the chicken t-shirts has given Kelly Pariso a 
whole new idea he’s now just working out. “What if we had a 
Barberton chicken cook-off at the event?” he said. “We could 
get Chef Michael Symon to come. It’d be great.”
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Joe Kanfer, 68
Big View: To promote a family 
culture of philanthropy aimed at 
supporting Jewish life.

Snapshots: Joe Kanfer is the 
chairman and chief executive 
officer of GOJO Industries, which 
invented the hand sanitizer 
Purell.

The family’s philanthropic 
activities date back to 1966, 
when husband and wife business 
team, Goldie and Jerry Lippman, 
established the Jerome Lippman 
Family Foundation to support 
mainly Akron Jewish organizations.

As Kanfer, the Lippman’s nephew, began to run the family 
business, he was drawn to the family’s philanthropy. In the 
1990s, Jerome Lippman Family Foundation refined its mission 
to sustaining Jewish life, emphasizing Jewish education, 
rebuilding the lives of individuals in communities at risk, and 
fostering success and innovation in Jewish nonprofits.

In 2000, the name of the foundation was changed to 
Lippman Kanfer Family Foundation to reflect the involvement 
of multiple generations. In 2013, the family launched a sister 
foundation called Lippman Kanfer Foundation for Living 
Torah to promote access to and engagement with all aspects 
of Jewish culture.

In October 2015, Kanfer became the 48th recipient of 
the Bert A. Polsky Humanitarian Award given by the Akron 
Community Foundation.

Kimberly Elizabeth Brandle, 16
Big View: To create a way to help 
others and to get out there and 
make them work.

Snapshots: Kimberly has been 
involved in the Girl Scouts of 
Northeast Ohio since she was 
five – volunteering alongside her 
mother, Julie. 

When Kimberly was 13, she 
learned about hospice care 
when her grandfather passed 
away. Now, as a part of her work 
toward her GSA Gold Award, 
she is collecting new blankets 
and other comfort items, putting 
them in decorative baskets, and delivering them to hospice 
patients and their families.

In summer 2014, Kimberly volunteered at the Akron Rotary 
Camp for Special Needs Children as part of Archbishop 
Hoban High School’s social justice service project. She 
returned five weekends that year – well beyond program 
requirements – and continues to return as a volunteer.

She sits on Hoban’s Student Council’s Community Service 
Committee, helped lead Hoban’s canned food drive in 2014, 
and continues to work on the drive. She’s volunteered for 
Habitat for Humanity (She’s handy with a hammer, naturally), 
and worked on the LeBron James Family Foundation’s I 
PROMISE project for two years rehabbing and beautifying 
homes of the families of students in LeBron’s program.

Somehow, she finds time to tutor students enrolled in The 
Salvation Army’s after-school program.

Roger, 74, and Judy, 75, Read 
Big View: “We’re open to just 
about anything that will help our 
community, but we’re trying to 
do things that are lasting.” 

Snapshots: Married 52 years, 
the couple calls itself “Team 
Read” because “we never make 
unilateral decisions.” The Reeds 
give mainly to endowments and 
capital campaigns and also favor 
lead and challenge gifts.

Both graduates of The 
University of Akron, the Reeds 
are members of its Founders 
Club and the Society for 
Tomorrow of the John R. Buchtel Society.

The Reeds were founding partners of the Center for 
Nonprofit Excellence. They received AFP’s 2007 Lifetime 
Achievement Award and the 2008 H. Peter Burg Community 
Leadership Award.

In 2014, they provided a $25,000 matching challenge on 
behalf of the Bath Community Endowment Fund, although 
they no longer lived in Bath. 

As graduates of Buchtel High School, the Reads support 
Project GRAD, which awards college scholarships to graduating 
seniors of Buchtel and provides support to a cluster in the Akron 
Public Schools. Other causes include Boys & Girls Club, Akron 
Urban League, and the Akron Symphony, among many others.

Richard (Rick), 61, and  
Alita, 55, Rogers
Big View: To give away one-third 
of personal wealth, primarily to 
the arts.

Snapshots: The Rogers formed 
the Richard and Alita Rogers 
Family Foundation in late 2013. 
Most recently, they donated 
a seven-figure lead gift for 
the Akron Art Museum’s $5 
million Bud and Susie Rogers 
Garden, a sculpture garden 
to open in Spring 2016. Bud 
and Susie Rogers, well-known 
philanthropists, are Rick’s parents. 

Both Rick and Alita have 
served in various positions on the museum’s board of 
directors. Alita is currently on the board; Rick is a past 
president. The couple also supports emerging and established 
artists. They focus on the visual arts but also support the 
Akron Symphony, the Children’s Concert Society, and dance 
groups in the Cleveland area.

Other community recipients are Boys & Girls Club of the 
Western Reserve, Akron Children’s Hospital, Akron Community 
Foundation, Planned Parenthood, the Summit County Tobacco 
Prevention Coalition, and arts programs at Akron’s Firestone 
High School. The arts are “often underfunded” but are vital to a 
“community’s stature,” said Rick. 

As president of the family business, B.W. Rogers Company, 
Rick sold the company in early 2014 to Kaman Industrial 
Technologies Corp. He now owns Woodside Management, a 
business consulting firm.
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Rachel Prior of Tallmadge looks like any ordinary pre-
teen. She has long, blonde hair, pink cheeks, and a 
shy smile – and she runs on the Tallmadge Middle 
School cross-country team. But anyone who spends 

more than a minute with her will tell you she’s not ordinary. In 
fact, she’s extraordinary, and the world is taking notice.

Remember middle school when wearing the wrong kind 
of jeans could separate you from the crowd? Where slight 
differences between people were chasms far too wide to cross?

Rachel, 12, doesn’t see chasms. Her best friend of nearly 
five years, Ethan Fairhurst, 13, has cerebral palsy and autism. 
He is non-verbal and almost completely dependent on others.

Here’s how Rachel, daughter of Scott and Kelly Prior, sees it:
 “Cerebral palsy doesn’t make people much different from 

you, so be nice, don’t make fun,” she wrote in a school report 
when she was 10. In other words, no one is defined by a 
disability.

In 2010, Rachel joined Team Ethan, a running group formed 
by Ethan’s parents to participate in fundraising events of 
United Cerebral Palsy (UCP) of Greater Cleveland. While the 
adults ran the long races, Rachel did the kids’ fun runs.

A few years later, she decided to create her own race so 
that she could help Team Ethan raise even more money 
to combat cerebral palsy. Using a GPS app on her dad’s 
cellphone, Rachel and some friends mapped out a 1-mile 
course around their Tallmadge neighborhood.

They promoted the event with brochures and social media, 
persuaded local businesses to donate supplies and prizes, 
and supervised it all. She christened it the “Elm (Street) Trail 
Race.” Over the past three years, that race has attracted more 
than 700 participants and raised nearly $8,000 for UCP.

Last year, Rachel competed with Ethan and 24 friends as a 
“youth push team” in the Cleveland Triathlon, raising $5,000 

for UCP. Rachel raised the funds to purchase the special 
equipment necessary to compete by pushing, pulling, and 
towing Ethan for the duration of the race. After months of 
training, the best friends crossed the finish line together and 
helped raise more than $5,000 for UPC of Greater Cleveland. 

In February 2015, Rachel was selected from more than 
32,000 nominees nationwide as one of 10 national Kohl’s 
Cares Scholarship Program winners and received a $10,000 
scholarship for college. Soon after, she was named one of 
America’s top 10 youth volunteers of 2015 by Prudential 
Financial Inc. She was given the company’s Spirit of Community 
Award in May 2015 at a ceremony at the Smithsonian’s National 
Museum of Natural History in Washington, D.C. Even Good 
Morning America co-anchor Robin Roberts congratulated the 
winners and bestowed their award. 

Rachel Prior, 12
Compassion for Disabled Best Friend 
Results in Joy and Top National Honors
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Paul, 68, and Joel, 43, Testa
Big View: To build housing for 
the homeless and others with 
special needs. 

Snapshots: This father and 
son team, owners of Testa 
Companies, has built hundreds 
of residential and commercial 
developments, including the 
elegant Northside Lofts in 
downtown Akron.

They often donate their 
services. When a charity wanted 
to turn an auto shop into a soup 
kitchen, the Testas and their 
contractors donated $350,000 in 
labor and materials. 

The inclination to help has turned into a calling. Joel Testa, 
with his father’s blessing and help, started the Formerly 
Homeless Foundation, a nonprofit that assists the homeless 
and educates the public about them.

“They are mostly women with children, not the guy you 
see with the bottle in the brown bag,” said Joel. He began 
studying the issue after seeing his adopted son’s biological 
father struggle to find housing.

They completed the Commons at Madaline Park I in North 
Hill last summer. The simple apartments cater to the homeless, 
veterans, and the disabled. They are finishing up phase two 
of the project. Because the Testas also believe new refugees 
need better housing, they’re working toward building 50-unit 
townhomes in North Hill. They are receiving AFP’s 2015 Small 
Business Leadership Award.

Erin Victor, 35
Big View: To improve the lives 
of the poor by talking to them 
with respect and compassion and 
providing them with basic items.

Snapshots: Victor founded Akron 
Snow Angels after working in a 
soup kitchen on an especially 
cold day at the end of January 
2015. She noticed many homeless 
people were without socks and 
other basics. 

After a sleepless night, she and 
friend Julie Farris researched a 
Canadian group that leaves warm 
clothing in areas frequented 
by the homeless. The two women and a team of volunteers 
then hung items from trees and fences in downtown Akron 
and North Hill last winter. The items were in plastic bags that 
carried tags that read: “I am not lost! If you need this to keep 
warm, please take it. Be safe and know you are loved.”

Victor envisioned it as a one-time trip but ended up 
going out several more times last winter. They began taking 
requests for special items such as toiletries.

In August 2015, the Akron Snow Angels received nonprofit, 
tax-exempt status. She plans to expand the giveaway this 
winter to Kenmore and Summit Lake.

Victor sits on several community boards and has received 
many honors, including the 2015 Woman of The Year Award 
for Inspiration from the Summit County Historical Society.

Laura Hunsicker, 59
Big View: To eradicate prostate 
cancer in memory of her late 
husband and in honor of their 
two sons.

Snapshots: On the death of her 
husband Bruce in 2010, Hunsicker 
battled her grief to take over 
the One-in-Six Foundation he 
founded in 2004 when he was 
diagnosed with prostate cancer. 
“I promised him I would,” she 
said. “The foundation’s name 
refers to the number of American 
men who will be diagnosed with 
the disease during their lifetimes. 

The One-in-Six Foundation supports novel approaches, 
including a new vaccine and an exciting, albeit counter-
intuitive, clinical trial using testosterone in the treatment of 
prostate cancer. The Foundation promotes early detection of 
prostate cancer through awareness and access to free PSA 
testing in the Akron area. Coupons are available on its website 
Oneinsix.org. They provide more than 100 free tests a year.

Hunsicker played a key role in the choice of the Akron 
General McDowell Cancer Institute as a site for a Phase II 
clinical trial led by researchers at Johns Hopkins University. 
The trial, announced in August 2015, is aimed at those cases 
in which standard treatments have failed or stopped working.

 “It was important for me to connect this with Akron,” 
Hunsicker said. “I want to help the men here directly. It’s what 
Bruce wanted.”

Julie Brandle, 45
Big View: To help build strong 
foundations, one child, one 
family, one community at a time.

Snapshots: A Girl Scout since 
childhood, Brandle continues to 
earn her merit badges. The Girl 
Scouts of Northeast Ohio named 
her a 2015 Woman of Distinction.  
A board member of the National 
Association of Women in 
Construction (Akron chapter), she 
helped to organize their “Build 
Like a Girl” camp for Girl Scouts. 

Her impressive board 
membership includes CREW (Commercial Real Estate Women), 
Rotary Club of Akron, Small Business Council of the Greater 
Akron Chamber of Commerce, Department of Construction 
Management at Kent State University, The Arc, United Way 
Women’s Leadership Council, Rebuilding Together, and 
Streetsboro Chamber of Commerce. Metis Construction Services 
was founded on the notion that a company can work well while 
doing good works. Walking the walk, Metis won the 2014 Medical 
Mutual Pillar Award. Significant projects include providing books 
to Summit County Children Services and Ravenna’s Center of 
Hope. Other organization recipients are Habitat for Humanity and 
Rebuilding Together.

In the past two summers, Metis employees have donated 
their time to the LeBron James Family Foundation’s I PROMISE 
Project. The team applied its comprehensive skills to improve 
homes of some of James’ education program students.

Metis also donates staff time and the use of a truck to the 
Ben Curtis Family Foundation Birdie Bag program in Kent. ¢
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One day each summer, 
three generations of the 
Venarge family gather 
in a conference room at 

the Akron Community Foundation 
(ACF) in downtown Akron. It’s 
time for the annual meeting of the 
David R. and Cheryl L. Venarge 
Family Fund when the family – now 
ages three to 72 – decides which 
charities it will support that year. 

There are iced cookies, colorful 
booklets with information on 
various nonprofits, and lots of 
fidgeting room, if needed – all 
provided by the Akron Community 
Foundation. 

This is family philanthropy in 
action, an engagement of all ages 
and a legacy for lifetimes.

“Teaching them to help others 
won’t be just about the money,” 
said David Venarge, grandfather 
of the girls and chairman of APV 
Engineered Coatings in Akron. 
“It will also help develop their 
character so they can do other 
good things for people. That’s 
the kind of person I want my 
granddaughters to be.”

Staff members of the Akron 
Community Foundation suggest 
some of the charities the girls 
might like to help, but it is 
grandfather David to whom they 
listen most intently. 

“I will guide you,” he tells the 
girls. But they will be the ones 
to choose the recipients based 
on a budget and agenda they’ve 
decided on together. They know 
they want to help children.

 This summer, the choices of the 
six children – the Venarges: Sydney, 
13; Camryn, 11; and Alayna, 6; and 
the DiSalvos: Abigail, 9; Lauren, 7, 
and Natalie, 3 – included Blessings 
in a Backpack, which provides 
weekend food for elementary 
students who might otherwise 
go hungry. Another was ACCESS, 
which provides shelter for homeless 
women and their children in Akron. 
Over the past couple of years, the 
grandchildren have also thrown 
slumber parties, asking their guests 
to bring pajamas and books to be 
donated to children staying at the 
emergency shelter. 

This intergenerational meeting 
of minds, hearts, and a communal 
checkbook represents one of the 
fastest growing donor categories 
on the charitable landscape: family 
philanthropy.

There are now more than 40,000 
family foundations in the United 
States, making grants totaling more 
than $21.3 billion a year, up from 
about 3,200 family foundations 
giving out $6.8 billion in 2001, 
according to the Foundation Center 
in Washington.

Donor-advised funds such as the 
Venarge’s differ from independent 
family foundations in several ways 
– including autonomy, taxation 
and grant-making requirements – 
but they, too, have been growing 
in popularity. More than 217,000 
donor-advised funds exist in 
about 1,000 organizations, up 
34 percent over the past seven 
years, according to the National 

Philanthropic Trust’s 2014 Donor-
Advised Fund Report. Charitable 
assets in donor-advised fund 
accounts totaled more than $50 
billion for the first time in 2013, an 
increase of nearly 20 percent over 
the prior year. 

They can be especially appealing 
to families because their ease of 
use invites involvement at all ages. 
Parents are establishing funds 
for their children as Christmas 
presents or to celebrate a bar or 
bat mitzvah, or setting up funds 
that a geographically dispersed 
family can share. For instance, 
the Venarge’s daughter, Jennifer 
DiSalvo, lives in Arizona with her 
husband, Mark, and their three 
girls. The family meeting at ACF 
coincides with the Arizona crew’s 
annual visit to Akron. Having an 
independent foundation would 
have made the DiSalvo’s direct 
involvement more complex.

However, any family considering 
setting up a foundation or a fund 
for charitable purposes should 
examine the options carefully 
before choosing what is right in its 
case.

There are a few basic reasons 
for the growing popularity of 
family philanthropy, be it through 
a foundation or a fund like the 
Venarges. It’s a way to pass down 
the intangibles of a generous spirit 
and a sense of gratitude. Then, 
too, there is often an underlying 
desire for Baby Boomers such as 
David and Cheryl, 64, to instill the 
significance of compassion for those 

Family Giving 

The Venarges Unite Minds, Hearts,  and Checkbooks



The Legacy of Giving in Greater Akron    15

less privileged. A family foundation 
can curb a sense of entitlement that 
may come along with inheriting 
wealth. It’s also an opportunity for 
grandparents to share the narratives 
of their own histories.

David and Cheryl both grew up 
in working class homes, raised 

primarily by single mothers. David 
became a successful businessman, 
eventually buying the 110-year-old 
Akron Paint and Varnish in 1982 
and turning it into the high-tech 
APV Engineered Coatings. David’s 
son Thomas, 44, is now president 
of the company.

Living our mission 
every day.

Delicious Hot Meals   

Frozen Meal  
Alternatives

Nutritional  
Supplements

1063 S. Broadway St., Akron, OH 44311
1-800-TLC-MEAL

www.mobilemealsinc.org

Providing healthy meals and 
nutrition  services to enrich lives 

and foster independence.

“We both knew what it was like 
to do without things,” said Cheryl. 
“So we focus on the basics for 
families such as food and school 
supplies.”

The granddaughters know not 
to expect anything in return for 
their generosity, but they were 
delighted one year when they went 
to drop off presents at ACCESS 
and came across a group of the 
shelter’s children playing outside. 
The Venarges emerged from the 
car, loaded down with presents 
they had collected from generous 
friends. 

General happiness ensued.
“There were squeals from 

everyone – my girls, too,” said 
Marcy, wife of Thomas and mother 
to Sydney, Camryn, and Alayna. “All 
their faces were lit up with joy. It 
was a beautiful thing to see.” ¢

Family Giving 

The Venarges Unite Minds, Hearts,  and Checkbooks
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When Donald L. 
Plusquellic was first 
sworn in as mayor 
in 1987, he promptly 

bolted Akron’s seat of power to 
the floor of his office in City Hall. 
And it stayed there for the nearly 
three decades as Plusquellic 
ran Akron’s government like the 
football quarterback he once was. 
Plusquellic abruptly resigned in 
May 2015, seven months before the 
end of his seventh term.

But Plusquellic’s disappearance 
from the scene has allowed the 
private, nonprofit sector – which 
was working hard behind the 
scenes those years – to come into 
the spotlight, said Howard Parr, 
who heads the Akron Civic Theatre.

“The primary public leadership 
was so larger-than-life for so long 
that it overshadowed the work of 
the private and nonprofit sectors,” 
said Parr. “Now, we’re able to see 
all the work they’ve been doing all 
along.”

Current Mayor of Akron Jeff 
Fusco plans to return to his 
position as councilman when a 
newly elected mayor takes over in 
January 2016. 

Akron’s nonprofits and 
foundations will be waiting for that 
mayor, according to Kyle Kutuchief, 
head of the Akron office as 
program officer of the John S. and 
James L. Knight Foundation.

“We’ve been trying to identify 
a few low-cost, high-impact, 
action items the mayor can take 
on for some quick wins for the 
city,” Kutuchief said before the 
September 2015 primary election. 
“We can step up and help bridge 
the gap. Change brings questions, 
but it also brings excitement.”

Things are “in flux” in Akron at 
the moment, recognizes Theresa 
Carter, president of the OMNOVA 
Solutions Foundation, which moved 
from Fairlawn to Beachwood last 
year but still makes most of its 

grants in Summit County. “However, 
we are very blessed to have several 
large foundations here. These are 
great leaders to have at any time, 
but especially at a time like this.”

With the power of Akron 
government temporarily in a bit 
of limbo, these leaders, if only 
by default, are the primary ones 
steering the city for the long term.

“They set the pace . . . and are 
maintaining a type of cohesiveness 
that’s needed now,” she said.

The Summit County Foundation 
Coalition, which includes the largest 
private and corporate foundations in 
the area, meets quarterly. It’s been 

doing so for several years, according 
to John Petures, president of Akron 
Community Foundation, which 
hosts the coalition’s meetings. 
Sometimes they bring in nonprofit 
leaders to speak; other times 
government officials come to talk. 
And sometimes they simply share 
information on “what’s new, what’s 
exciting, what’s innovative,” said 
Petures. They hail success stories 
and discuss current events in the 
region.

“Of course there are concerns, 
but we bring them to the table 
to discuss them,” said Carter of 
OMNOVA and a member of the 
coalition. 

Akron’s situation is not 
unprecedented, observes Dennis 
Young, one of the founders of 
the Mandel Center for Nonprofit 
Organizations at Case Western 

Greater Akron Foundations

From Backstage to Spotlight
“I don’t care who runs Akron, just so somebody runs it. 
It’s too important to be left alone.”

John S. Knight, publisher, the Akron Beacon Journal

“We all recognize and 

see the importance 

of taking on things 

collaboratively, of 

working together. 

It’s really unique to 

Akron. It keeps me 

here.”            John Petures

“We are very blessed 

to have several large 

foundations here. 

These are great leaders 

to have at any time, 

but especially at a time 

like this.”        Theresa Carter
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Reserve University and its director 
from 1988 to 1996. He is now a 
professor at the Andrew Young 
School of Public Policy Studies at 
Georgia State University.

Just look about three hours up 
the road to Detroit, he suggested. 
Akron’s issues are nowhere near 
as serious as those that plague 
Detroit, a city with widespread 
corruption, massive crime, a 
collapsing educational system, and 
bankruptcy in its recent history. 

“But there is a parallel to be 
drawn,” notes Young. Like Akron, 
Detroit has a number of large 
foundations, including an office 
of the Miami-based John S. and 
James L. Knight Foundation similar 
to Akron’s.

Those Detroit area foundations, 
including the Kresge Foundation, 
worked together for years to 
support the arts, education, and 
economic redevelopment in the 
city. Among other improvements, 
they helped transform the 
downtown business area, along 
with a burst of private investment 
by Dan Gilbert, owner of the 
Cleveland Cavaliers and founder of 
Detroit-based Quicken Loans. 

With Detroit in crisis for years 
and without a steady, established 
municipal government, the 
foundations took such a strong 
leadership role, some called them 
a “shadow government,” according 
to a story in the Chronicle of 
Philanthropy.

Akron’s days of being run by an 
oligarchy are long over, believes 
Stephen Brooks of the Ray C. 
Bliss Institute of Applied Politics 
at The University of Akron. In the 
early 20th century, a group made 
up of the area’s top executives – 
including those of manufacturing 
giants as well as John S. Knight 
himself – basically decided Akron’s 
course, no matter who was in the 
mayor’s office. But when mass 
manufacturing – as well as those 
executives – died off, Akron’s 
leadership truly came into the 
hands of elected officials. 

Young recognizes that every 
city’s relationship with its 

We’re proud to be a part of this community and 

contribute to the legacy of giving in greater Akron.

True Power Comes from  
Empowering Others.

foundations is different. He is 
returning to Cleveland State 
University in 2016 as executive in 
residence at the Maxine Goodman 
Levin College of Urban Affairs. 

John Petures of the Akron 
Community Foundation said he’s 
worked in eight different cities in 
three different states, and none 

compares to Akron for the spirit of 
philanthropy.

“There’s such a strong sense of 
community and devotion to it on 
all sides,” he said. “We all recognize 
and see the importance of taking 
on things collaboratively, of 
working together. It’s really unique 
to Akron. It keeps me here.” ¢
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The United Way of Summit 
County (UWSC) is a 
venerated community 
powerhouse. Its campaign 

goal this year is $13.25 million, 
more than the record-setting $12.75 
million brought in by last year’s 
campaign.

So, it’s not much of a surprise 
that the corporate-centered 
philanthropy has taken on one 
of society’s toughest problems – 
generational poverty. 

Bridges Summit County is 
a community-wide initiative, 
launched in 2010, that has brought 
those concerned with poverty 
together to face the incredibly 
complex issue and devise multi-
faceted solutions. The programs 
devised by the Bridges initiative 
include those for the poor and the 
institutions that serve them.

The UWSC has been the fiscal 
sponsor and backbone agency 
since the start and just recently 
brought the initiative in house 
to ensure its availability to more 
families. Bridges will remain a 
countywide collaboration.

Poverty is a deeply rooted 
problem that has reached a critical 
stage in Summit County as in many 
areas around the country.

After a sharp decline in the 1990s, 
the poverty rate in Summit County 
has risen from 9.9 percent in 2000 
to 15.4 percent in 2015, according 
to the U.S. Census Bureau.

An estimated 80,000 people 
– 30,000 of them children – live 
in poverty in Summit County. 
Although those numbers are 
depressing, they shouldn’t 
discourage us from building on 
a framework that has proven 
effective contends Jim Mullen, 
president and chief executive 

United Way’s Bridges Summit County

Combatting Generational Poverty

“We really didn’t know 

about any other way 

of living, but even as 

a child, I knew I wanted 

something better.” 

                            Yaminah

officer of the United Way of 
Summit County.

 “Generational poverty is not 
hopeless. In fact, hopelessness is at 
the center as to why generational 
poverty exists,” said Mullen. 
“Imagine for a second waking up 
each and every day without hope. 
How could you possibly expect 
success? United Way is focused 
on restoring hope for our most 
vulnerable citizens.”

Just as the UWSC continually 
measures its progress toward its 
fundraising goal, it is keeping score 
in its fight against the root issues 
that keep families in poverty’s 
grasp for decades.

That’s a valuable sales tool for 
the UW’s Bridges Summit County 
initiative, as the trend toward 
evidence-based giving sweeps the 
philanthropic sphere.

Just how to respond to donor 
requests for proof of an initiative’s 
effectiveness has taxed the 
creativity of many a nonprofit 
leader. 

For the United Way’s Bridges 
Summit County collaborative, the 
evidence that Bridges is making 
headway in its war against the 
root causes of poverty is being 
measured, collected, and put on 
paper in black and white. 

More than 6,000 employees 
of Akron’s largest organizations, 
including the Akron Public Schools, 
Akron Children’s Hospital, and 
the County of Summit have been 
trained through Bridges to address 
poverty more effectively in the 
course of their work. In addition, 
more than 900 individuals living 

in poverty have graduated from 
the Getting Ahead program. 
These graduates have tripled their 
annual income, and 21 percent 
have gained full-time employment 
since completion. Yaminah is an 
admirable example of the program 
and hard work. Once dealing with 
generational poverty, single-teen 
motherhood, family and college 
debt, and unemployment, she 
now works for Greenleaf Family 
Services. Yaminah is on her way to 
completing a bachelors degree in 
social work, thanks to serving as a 
paid Americorps VISTA worker in 
support of Bridges.

Summit County residents 
have always given generously to 
alleviate the suffering of those 
in poverty – whether it’s been 
by providing housing for the 
homeless, operating food pantries, 
or holding clothing drives. These 
certainly have done much to bring 
comfort and aid to families in need. 
But from a sociological standpoint, 
these are Band-Aids on a gaping 
wound, according to Mark Krohn, 
an Akron serial entrepreneur, 
partner at Brouse McDowell, and 
chair of the United Way of Summit 
County’s Tocqueville Society, 
a group of its most generous 
individual donors.

“Bridges looks at poverty 
holistically and not as a problem 
that needs to be triaged,” said 
Krohn. “It provides a framework for 
understanding the barriers faced 
by those in poverty, it creates 
pathways out of poverty, instills 
hope, and provides proven and 
measurable results.” ¢
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When you shop and donate to Goodwill,  
you are helping people in our  

community find jobs.

www.goodwillakron.org

Experience Greater Akron_3.375X4.875

Caring for  
our community,  
one child at a time.
We treat every child who comes through 

our doors. That’s why we’re so grateful 

for community support. Thanks to our 

friends, donors and volunteers, we can 

continue to run the clinical, educational 

and research programs that help improve 

our children’s lives. 

To learn more or to make a donation,  
visit akronchildrens.org/giving.
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By the Generations

It’s more than enough for two 
tickets to paradise. Plenty more.

Experts estimate that from 
2007 to 2061, $59 trillion will 

be transferred from family estates 
in the largest transfer of wealth in 
U.S. history. That amount will be 
divided among heirs of different 
generations, charities, estate taxes 
and costs, according to a study 
by the Center on Wealth and 
Philanthropy at Boston College.

Accenture, a global management 
firm, estimates that $30 trillion 
will pass from Baby Boomers 
to Millennials over the next 30 
years, giving nonprofits plenty 
of incentive to start wooing the 
20-somethings now.

However, predictions of 
generational wealth transfers are like 
10-day weather forecasts. Despite 
fancy technology, we still can’t 
predict a storm a week in advance. 

At one time, Boomers were 
expected to benefit from a similar 

wealth transfer – some $41 trillion 
(adjusted) – from the Greatest 
Generation. 

We all know what happened: 
a hurricane named Recession. 
Layoffs, pay cuts, and rising health 
care premiums led to income 
stagnation. Retirement savings that 

took decades to build often had 
to be cashed in low at a penalty 
just to pay the bills, or their value 
declined along with the stock 
market and didn’t recover by 
retirement. More recent estimates 
put the Boomer inheritance at $11.6 
trillion. 

Wealth Transfer in the Winds
Just how much will charities get, and how will they get it?

The U.S. government has defined only one generation 
officially: Baby Boomers. However, popular culture has 
developed its own labels and parameters for the others.

Although there’s some disagreement among 
organizations about the exact birth years of these 

generations (except Census-defined Boomers), they 
generally fall into the following: Baby Boomers (born 
1945-1964), Generation X (born 1965-84), Millennials 
or Generation Y (born 1985-2000), Generation Z or 
Philanthrokids (born after 2000).

Baby-Boom Philanthropists

¢  Give 43 percent of all donations 
nationwide

¢  Consider defining factors in life: 
Woodstock, Vietnam, 1980s 
Yuppies

¢  Give to charities with which they 
have long-standing relationships

¢  Prefer to give while alive as well as after death
¢  Are concerned about minimizing tax consequences
¢  Worry about over-indulging children
¢  Don’t consider seeing a direct impact of their 

donation as essential 
¢  Don’t seek out products because some or all 

proceeds will go to charity
¢  Rarely give to charity through crowd-funding 

appeals 

Gen X Philanthropists

¢  Donate 20 percent of all giving 
nationwide

¢  Consider defining factors in 
life: collapse of Soviet Union, 
Reaganomics, MTV

¢  They hold more higher degrees than previous 
generations

¢  Are entrepreneurs, risk takers, balancers of work and 
home

¢  Adapted easily to digital technology 
¢  Nearly 80 percent use social networking sites
¢  Tend to give the same amount to their top charity 

every year
¢  Half say that seeing a direct impact of donations 

affects their giving

“Most people attach 

themselves to a 

nonprofit in early 

adulthood – often 

through volunteer work 

– and stay loyal to that 

organization through a 

lifetime.”        Toby Blossom
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However, Americans still gave 
an estimated $358.38 billion to 
charity in 2014, surpassing the peak 
seen before the Great Recession, 
according to Giving USA, published 
by the Lilly Center for Philanthropy 
in Indianapolis.

In addition, 2014 marked the fifth 
year in a row in which giving rose; 
the average annual increase was 
5.5 percent in current dollars (3.4 
percent when adjusted for inflation).

The Akron Community 
Foundation reached record 
donations this past fiscal year, as 
did The United Way of Summit 
County.

Of Boston College’s $59 trillion 
transfer, charities will get nearly 
$27 trillion, according to the study. 

Thanks to our longer lifespans 
and savvy, socially-conscious 
children, charities today are dealing 
with five philanthropic generations 
– each at different points on the 
technology-acceptance spectrum. 
New financial tools are being 
created and marketed at an 
increasing pace, and pertinent tax 
laws seem to change even faster 
than the industry’s jargon.

“Sometimes, it is exhausting,” 
wrote columnist John Godfrey in 
a recent piece in the Nonprofit 
Quarterly.

Millennials (Gen Y) Philanthropists

¢  Defining events include 9-11, Iraq 
conflict, globalization, reality 
television, social networking, climate 
change

¢  Connect 24/7 and are confident, 
entrepreneurial, inclusive, environmentally conscious

¢  Sixty percent say seeing a direct impact of their 
donation is key in giving 

¢  Hands-on givers; like to be on the ground 
volunteering as well as donating

¢  Multiculturally and sociologically liberal
¢  Prefer donating online (more than two-thirds)
¢  Early digital adapters

Gen Z Philanthropists (Philanthrokids)

¢  Defining factors in life: returning 
veterans, Obama, homelessness, LGBT 
rights

¢  Twenty percent want to start their own 
philanthropies

¢  More than a third donate own money 
and 25 percent help raise funds

¢  Want firm explanations and examples of how their 
giving will help 

¢  Want charities to give them flexibility in how they 
can help raise money

¢  Highly independent and aren’t likely to consider 
partnerships

¢  Digital natives (but their access is often limited by 
parents at this age)

SOURCES: THE CHRONICLE OF PHILANTHROPY, NONPROFIT QUARTERLY, BLACKBAUD’S “NEXT GENERATION OF AMERICAN GIVERS,” GIVING USA

Godfrey was in a twist because 
he felt too much emphasis was 
being placed on wooing Millennials 
as the “Donors of the Moment,” 
when, in reality, they represent 
only 11 percent of philanthropic 
donations currently, according 
to the recent Blackbaud report, 
“The Next Generation of American 
Givers.” 

Baby Boomers, on the other 
hand, represent 43 percent of all 
dollars donated. With 10,000 of the 
oldest Baby Boomers turning 69 a 
day in 2015, nonprofits have a ripe 
opportunity to ensure themselves 
a place at the estate-planning table.

Toby Blossom, vice president and 
trust adviser at FirstMerit Banks 
Charitable Advisory Group, agreed. 
“When you’re thinking about what 
to leave your children, you don’t 
want to forget your charitable 
children,” he said.

If a nonprofit has stayed engaged 
with a donor, it will remain top-of-
mind when the donor plans his or 
her estate, according to Blossom.
But that doesn’t mean nonprofits 
are safe ignoring younger 
generations, he said. Most people 
attach themselves to a nonprofit 
in early adulthood – often through 
volunteer work – and stay loyal 

“For Boomers, it’s 

usually social – by 

word of mouth. With 

Millennials, it’s by social 

media.”               Doug Kohl
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to that organization through a 
lifetime.

Research supports Blossom.
The majority of Baby Boomers 

first connected with their chosen 
nonprofits in their late 20s, 
according to the Blackbaud 
report. Several factors distinguish 
younger donors from their parents 
and grandparents, said Sharna 
Goldseker, managing director of 
21/64, a New York consulting firm 
that helps families bring future 
generations into philanthropy:

Flexibility: Younger donors want 
to support a cause and people 
rather than an institution.

“They look not only to nonprofits 
but to individuals and for-profit 
companies that tackle issues 
they’re passionate about,” 
Goldseker said.

The Power of the Moment: 
Younger donors want to focus on 
efforts where their help can be 
used today, which is different from 
older donors, who waited longer 
and focused more on their legacies 
when they gave money, according 
to Goldseker.

The 2014 Millennial Impact Report 
by Achieve, a division of Fortis 
Interactive, put it this way: “In 
contrast to their parents who give 
to local charities, Millennials are 
more interested in the impact their 
donations can make today rather 
than decades from now or after 
they’re dead.”

Nearly 90 percent of Millennials 
gave to nonprofits in 2013, 
according to the report.

Activity: Younger givers 
go beyond financial gifts to 
get personally involved in an 
organization.

“They want close relationships 
with the causes they support, 
and they want to offer their own 
support to solve a problem,” 
Goldseker said. “That means they’re 
willing to contribute their time and 
talent as well as treasure.”

This was apparent in Akron in 
July at the United Way of Summit 
County’s campaign kick-off 
breakfast. The United Way asked 
the 300 attendees to sign up for 
volunteer hours using their smart 
phones. A live, scrolling list then 

displayed the names of the newly 
signed donors along with a running 
tally toward their goal of 2,000 
hours. The agency reached more 
than double its goal during the 
breakfast.

“The Millennials loved that,” said 
Beth Boggins, director of marketing 
for the United Way of Summit 
County.

And once engaged as volunteers, 
Millennials feel a special bond with 
that organization and are likely to 
support it financially for years to 
come, studies show.

“We like to say that people 
come to us as customers and we 
turn them into members,” said 
Doug Kohl, director of cause 
advancement for the Akron YMCA 
– the city’s oldest nonprofit, with 
140 years of experience engaging 
donor members. ”It’s not all about 
the money. If people don’t connect 
with us beyond the dollar, then we 
haven’t done our jobs. We want 
to make them true fans of the 
organization.”

Because the Y serves all ages 
– from babies to senior citizens 

IBH | 3445 S. Main St., Akron, OH  44319 | (330) 644-4095 | www.ibh.org 

IBH Addiction Recovery Center creates 
hope for a lifetime of sobriety 

“IBH taught me to replace my old 
behaviors for a better life without 
drugs or  alcohol.  My life has been 
changed forever.” 

 Abstinence-based residential 
treatment program for those 
suffering from drug and/or       
alcohol addiction 

 Beautiful, serene grounds on     
86-acres in the Portage Lakes 
area of Summit County 

 Daily spiritual programming 
 Over 40 years of proven results 

You Can Give Hope: 
Your donation to the IBH 
Give Hope Campaign will 
help the next person on 
the road to sobriety.   
 

Give today: 
www.ibh.org/donate OR 
(330) 644-4095, x306 

IBH Addiction Recovery Center | 3445 S. Main St., Akron | (330) 644-4095  | www.ibh.org 

I provide food for
500 meals a month &
will continue to do so

for generations
to come.

For additional information about 
including the Foodbank in your will,

contact Gina Campbell at 330.777.2308.
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THANK YOU
To all of the alumni, friends, students, parents, faculty, staff,  
foundations and corporations whose generosity creates  

so many opportunities on our campuses:

We couldn’t do it without you. 

www.kent.edu/advancement

– Kohl tends to see what the 
generations have in common more 
than what separates them. He 
wants them to feel they are part of 
something bigger than themselves 
because everyone needs a sense of 
belonging and a larger purpose.

And then he wants them to go 
out and tell the organization’s story 
– in their own way. “For Boomers, 
it’s usually social – by word of 
mouth. With Millennials, it’s by 
social media,” Kohl said. “But, by 
whatever method, they always talk 
about what really touches them.’’

So when philanthropists ask 
Kohl about starting a project or 
funding one, he begins by asking 
a question in return: “What breaks 
your heart?” 

And that’s a particularly good 
way to approach Millennials, studies 
show.

The next generation of donors 
are “driven by values, not 
valuables,” according to a Next Gen 
Donors research project conducted 
by 21/64 and the Dorothy A. 
Johnson Center for Philanthropy. 
Underscoring Kohl’s point of 
commonality, they often say they 

have learned those values from 
parents and grandparents.

“They are mindful of the privilege 
they have inherited or that comes 
with the wealth they are creating,” 
according to the report. “They seek 
a balance between honoring family 
legacy and assessing the needs and 
tools of the day. They fund many of 
the same causes that their families 
support and even give locally, so 
long as that philanthropy fits with 
their personal values.”

Blossom of FirstMerit advises 
that no matter how much money 

people plan to give, when they plan 
to give it, or what they want to do 
with it, they shouldn’t walk the road 
alone. “There are many options out 
there now, and things are changing 
all the time. You need expert help 
along the way to make the most of 
your gift,” said Blossom. 

It doesn’t have to be cash, 
either, he pointed out. It can be an 
IRA, property, goods – just about 
anything that has value. Blossom 
advises people to simply make 
sure they understand the goals and 
consequences of their choices. ¢
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Executive Director of Camping 
Services (Official Title: Director of 
Endless Possibilities)
Akron Rotary Camp
YMCA Camp Y-Noah

Dan Reynolds sees himself 
as a typical Gen Xer but 
doesn’t believe the slacker 
stereotype plastered on 

his generation when it first entered 
the workforce 15-20 years ago

“I am not lost. I may not be loud, 
but I am changing the world one 
day at a time,” he said. “I think our 
generation is hard-working and 
committed.”

Reynolds didn’t grow up in 
a wealthy family, but he had a 
good philanthropic role model 
from the start. One Thanksgiving 
when Reynolds was a child, his 
mother organized a free turkey 
dinner for anyone in their Western 
Pennsylvania community who had 

Gen X: Dan Reynolds, 40
Empowering Youth a Day at a Time

no place else to go.
“We probably fed about 

100 people that day. It wasn’t 
through a church or social service 
organization,” Reynolds said. “She 
just wanted to do something to 
help others.”

The memory of her generosity 
stayed with Reynolds when he 
took his first real job at the age of 
15. He served as a counselor at a 
camp run by Easter Seals, which 
aids children with developmental 
disabilities. He spent three 
summers at that camp, but it shut 
down just as Reynolds headed 
for Slippery Rock College for his 
freshman year. 

When the next summer rolled 
around, he met the director of the 
Akron Rotary Camp for Children 
with Special Needs at a job fair. 
The fit seemed perfect. It was the 
first year the YMCA operated the 
Rotary Camp, so Reynolds split his 

time between Camp Y Noah, the 
YMCA’s traditional camp in Clinton, 
and the Akron Rotary Camp in the 
Portage Lakes.

“I learned so much about myself 
that first season; most importantly, 
[I learned] how much I didn’t know 
about anything,” he said. The adults 
and other teen counselors, as well 
as the children he worked with, 
inspired him. 

Achieving A Healthier       
Community Is Possible 

With Your Support 

Leading Your Journey to Mental Health 
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Shon Christy (left), Akron Rotary Club 
Immediate Past President and Dan 
Reynolds (right) pow-wow at camp.
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Today, he sees the same kind of 
growth in the young counselors he 
directs.

“We tell our staff that the camp 
experience is an opportunity 
for each of them to be the best 
versions of themselves throughout 
the summer,” he said. “Through the 
camp experience, the counselors 
and the kids discover the world 
together.”

Reynolds thinks that in many 
ways, Gen X combines the best 
qualities of both Baby Boomers 
and Millennials.

“Most of us love technology. 
Email on my phone is fantastic,” 
Reynolds said. “We also value 
the importance of a face-to-face 
meeting and enjoy receiving or 
sending a handwritten card.”

Nonprofits should appeal to  
Gen Xers by offering them a choice 
of ways to serve and donate, he 
advised.

“I think Gen Xers want personal 
relationships and the ability to 
connect via social media and give 
online,” Reynolds said. “Through 
personal relationships, I know that 
I’m giving to a good cause that 

will spend my money wisely; and 
through social media, I can share 
the story about what’s important 
to me.”

Shon Christy, president of Focal 
Point Media and immediate past 
president of the Akron Rotary Club, 
believes each generation has its 
passions, concerns, and interests 

which enrich those of others. “I 
engage in social media because 
it’s a tool that helps me drive the 
change I want to see in the world. 
Each generation offers us lessons 
about growth, about what works 
and what doesn’t,” Christy said. “All 
those perspectives are profoundly 
valuable.” ¢

For over three decades, Leadership Akron has inspired 
leaders to give back to the community. And Torchbearers 
is developing the next generation of Akron philanthropists.

We’re proud to partner to cultivate Akron’s leadership and
philanthropic spirit. 

LeadershipAkron.org          TorchbearersAkron.com

Leadership & Philanthropy
go hand in hand.

what this place needs is 
pathways out of poverty.
what this place needs is 
pathways out of poverty.

through Bridges summit county, 
united way is building a more prosperous 
and sustainable community – for all of us.

To donate or volunteer, go to uwsuMMit.orG

United Way 
of Summit County

greaT Things happen 
when we live united!
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Junior, Kent State University 
Executive Board Member, 
FLASHanthropy

The story of Theresa 
Medrano’s young life 
sounds like a script for a 
Lifetime Network tear-

jerker, but here’s the thing: it’s real.
 A victim of domestic violence, 

Theresa ended up homeless at 
17 with a wounded spirit and not 
much else. She was forced to drop 
out of high school because of her 
itinerant life. But Theresa is not one 
to dwell on hardships and setbacks, 
no matter how intimidating. 
Instead, she focused on creating 
her own opportunities. And now, 
as a junior at Kent State University, 
she strives to create opportunities 
for others. 

When she found herself alone 
on the streets, Theresa got a job 
and worked until she could afford 
an apartment. Instead of giving 

Gen Y: Theresa Medrano, 22
Once Homeless, She Heals Through Helping

up on school, she – being a true 
Millennial of the Internet age – 
enrolled in online classes and used 
computers at a local public library 
to do her homework. Despite the 
many hurdles she faced, including 
homelessness and a brutal work 

schedule, she earned her high 
school diploma in good time.

“I believe hard work will take 
you where you want to go,” said 
Medrano.

However, when a friend 
suggested she apply to Kent 
State, Medrano was skeptical. 
She couldn’t see how she could 
possibly afford college or how she 
would balance work and school. 
Nevertheless, she decided a visit to 
campus couldn’t hurt.

“I actually cried when I went 
on my campus tour,” she said. 
“Everyone was so welcoming, so 
willing to help me. A financial aid 
counselor explained the process of 
applying for scholarships, grants 
and loans, and I realized that 
college was a real possibility for 
me.”

Once enrolled, she received 
additional encouragement from her 
academic advisor and professors. 
Together, they developed a class 
schedule that would allow her to 
attend Kent State full time while 
still working 30 hours a week. She’s 
majoring in human development 
and family studies in the College 
of Education, Health and Human 
Service.

Despite a rigorous class schedule 
and work, Theresa finds time to 
participate in Relay for Life events 
and to serve as president of the 
campus chapter of Operation 
Smile, which helps poor children 
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with severe facial deformities get 
corrective surgery. Medrano also 
sits on the executive board of 
FLASHanthropy, an organization 
of Kent State students committed 
to encouraging philanthropy 
and cultivating gratitude. The 
organization helps raise funds 
for the Pay It Flash Forward 
Scholarship Program to benefit 
other students in need. 

“I know how important financial 
assistance is for me,” she said. “It’s 
a big reason why I’m able to be 
here at Kent State today.”

Medrano is one of the latest 
recipients of the Pay It Flash 
Forward Scholarship, which is given 
to undergraduates in need who 
maintain a GPA of 2.5 or higher 
while demonstrating a commitment 
to philanthropy. She and four 
other students were awarded 
the scholarship this year. Since 
its endowment in 2011, a dozen 
students have benefitted from the 
scholarship to which nearly 3,000 
people have donated.

Though Theresa has traveled 
miles – intellectually and 
emotionally – since her days on 
the street, she keeps looking to 
the road ahead. She hopes to have 
a career working in nursing home 
administration to improve the 
quality of life for senior citizens 
under her care.

In the meantime, she is giving 
back to the Kent State community 
and helping her peers.

“I want to share my story. I 
learned you could do anything, 
even with a hard situation. I never 
thought I would be here,” she said. 
“But anything is possible.”

Last fall, the departments of 
annual giving and donor services 
at Kent State partnered with 
FLASHanthropy to devise a way 
to cultivate and express gratitude 
for its supporters. They christened 
it Thank-A-Giver (T.A.G.) Day, and 
it was such a hit, they decided 

to make it an annual event.  To 
showcase the many ways support 
impacts every student’s education 
– from scholarships and grants to 
buildings, programs and equipment 
– 1,000 large tags were scattered 
throughout the Risman Plaza area 
and on nearby buildings. Each tag 
pointed out a fact about donor 
impact on Kent State, such as “Did 
you know Kent State was founded 
as a charitable gift?” The donation 
of the 53-acre William S. Kent 
family farm started the university.

Kent State has more than 540 

scholarship funds and awards 800+ 
scholarships per year.

FLASHanthropy raises its profile 
by taking part in many other 
campus events over the course of 
the year, including the Five Days 
of FLASHanthropy fundraiser, the 
Mr. Flash Pageant, and the Campus 
Consciousness Tour.

And there, happily in the middle 
of it, is Theresa Medrano, whose 
life could have turned out very 
differently if it weren’t for her 
persistence and the philanthropy of 
her Flash Forward family. ¢

` Celebrating the impact of philanthropy
2015 NATIONAL PHILANTHROPY DAY

A W A R D R E C I P I E N T S

Small Business Leadership
Testa Companies 

Change the world with a giving heart
Our 2015 recipients were chosen in recognition 
of the difference they make in strengthening our 
communities.

National Philanthropy Day is a way of showing 
appreciation for the many accomplishments that 
have been made in the name of giving. Please join 
us in congratulating this year’s award recipients on 
Friday, November 13 at the Hilton Akron/Fairlawn.

Visit AFPNEO.org for ticket reservations and 
a complete list of sponsors. 

Corporate Leadership 
Huntington Bank

Outstanding Philanthropist
Harry and Fran Donovan 

Awards Luncheon Sponsors

Outstanding Fundraiser
Dr. David and  

Mrs. Carol Anne Peter 

Children in Philanthropy
Ava Kress 

Foundation Leadership
Barberton Community 

Foundation 

Special Recognition
The University of Akron 
Pay It Forward Program 
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Student, Seiberling CLC, Akron

Julian Bearshak has been a 
passionate philanthropist 
since he was in first grade. 

He’s grown a bit since 
then – and so have his dreams of 
helping others.

Julian’s father, William Bearshak, 
is a firefighter with the Akron Fire 
Department, Station Nine. It’s clear 
he’s Julian’s hero and vice versa. 
When William came home from 
a shift, he’d talk to his son about 
the good work Akron Children’s 
Hospital was doing to treat injured 
people he’d helped rescue from 
fires.

 “He’s a really bright kid,” said 
William. “He listens and takes 
everything in, even when you don’t 
think he’s paying attention.”

In fact, Julian is part of an Akron 
Public Schools’ program for gifted 
children.

Gen Z (Philanthrokids): Julian Bearshak, 8
Collecting Cuddles for Burn Victims

One day in spring 
2014, Julian asked his 
father whether the 
kids in the hospital’s 
burn unit would like to 
have a stuffed animal 
to hold during difficult 
treatments.

“He developed the 
idea and pitched it to 
me,” said William. “He 
had it all worked out.”

It was just the way an 
ad agency would pitch 
a campaign to a client. 
Julian designed and printed flyers 
on the home computer to hand 
out to his classmates, teachers, 
and friends. (He’s only allowed on 
the computer for certain projects, 
according to his dad.) 

Julian checked with his principal 
to see if the project was OK with 
her and asked if he could use the 
school’s public address system to 

make an announcement. Julian and 
most of his classmates aren’t using 
cellphones yet, so that was the best 
way he could think of to get the 
message out.

“I just wanted to be like my dad 
– helping people who’ve been hurt 
by fire,” said Julian.

William Bearshak wanted to 
encourage Julian without taking 
over the project.
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“He’s a very humble kid, a very 
sweet kid,” he said. “He knew he 
wanted to help people like I help 
people, so he just did it.”

The Teddy Bear Drive, which 
lasted about a month, netted at 
least 500 stuffed animals, even 
plastic and rubber ones for those 
patients whose burns prevent them 
from cuddling plush animals. As 
late April flowers began to bloom 
around Akron and the hospital 
grounds, Julian and his family 
drove two cars packed with stuffed 
animals – four giant barrels of them 
– to the hospital’s lobby. He left 
them there overflowing from the 
donation box with a note wishing 
the children a speedy recovery.

“The hospital people were very 
grateful, but we were the ones 
who got the gift,” said Julian’s dad. 
“He knew he was making the lives 
of those suffering just a little bit 
better. And I was reminded what a 
special kid I have.” 

What’s up Julian’s sleeve for third 
grade? “I’m planning to study, play 
some video games,” he said, “and 
find a way to make the world a 
better place.” His ultimate goal? “To 
be president.” ¢

80 South Summit Street, Suite 100, Akron, OH  44308       330/761-9960

A GREAT AMERICAN COMPANY
LOCATED IN A GREAT AMERICAN CITY. 

In Ohio, we are ranked 
30th among women 
owned businesses by 
Diversity Business.

The Compliance Standard
Experience  Guidance  Solutions

www.stateandfed.com

Julian crafts the business plan for his Teddy Bear Drive.
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As a nonprofit organization, Akron General depends 

on the support of generous philanthropists like you to 

help give community members longer, healthier lives. 

Your contributions fund ongoing innovations that let us 

continue providing leading-edge care close to home. 

So your donation is not only an investment in the future 

of healthcare— it’s an investment in the well-being of 

your family, your neighbors and your community.

To learn more or donate, please visit  

akrongeneral.org/giveback or call 330-344-6888.

Someone’s life could be longer and 
HEALTHIER THANKS TO YOU.
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  RESULTS-DRIVEN SOCIAL MEDIA

¢Accelerate Effective     ¢Fundraising    
¢Enhance Nonprofit Awareness     ¢Increase Participation

Spirit of Philanthropy social media marketing complements  
the print and electronic publication by solidifying a communication 
strategy that reaches, engages and excites people 

¢  Timely, focused, curated content on Facebook, Twitter, and  
Pinterest assures credibility.

¢  Enhanced reporting metrics showcases reach and  
brand exposure.
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Your Role 
. . . in The Cleveland Orchestra’s Future
 
Genera� ons of Northeast Ohioans have supported the Orchestra and enjoyed its concerts.  Tens of 
thousands have learned to love music through its educa� on programs, celebrated important events 
with its music, and shared in its musicmaking — at school, at Blossom, downtown at Public Square, 
at Severance Hall, on the radio, and with family and friends.
 
Ticket sales cover less than half the cost of presen� ng The Cleveland Orchestra’s season each year.  
To sustain its ac� vi� es here in Northeast Ohio, the Orchestra has undertaken the most ambi� ous 
fundraising campaign in our history: the Sound for the Centennial Campaign.  
 
By including the Orchestra in your estate plans, crea� ng a gi�  annuity, or making the Orchestra a 
bene ciary of your life insurance policy, you can make a crucial diff erence in helping to ensure that 
future genera� ons will con� nue to enjoy the Orchestra’s performances, educa� on programs, and 
community ac� vi� es and partnerships.  To learn more about leaving your musical legacy, please 
contact Bridget Mundy by calling 216-231-8006 or emailing bmundy@clevelandorchestra.com. 

clevelandorchestra.com
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Download our free Guide to Donor-Advised Funds at www.akroncf.org/getbalanced.
Or, call us at 330-436-5610.

What’s better than a well-balanced portfolio?  
A well-balanced life.

At Akron Community Foundation, we can help simplify giving to your favorite  
nonprofits — leaving you more time to focus on what matters. A Donor-Advised Fund  

offers significant tax advantages and no start-up costs. What’s more, we handle all the 
paperwork and offer important data on local nonprofits, helping you make informed  

giving decisions. It’s a balanced approach to giving, so you can lead a balanced life.

PHILANTHROPY     
    BUSINESS SAVVY.
FOR 
T H E


